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[1]Aanwinsten van UHasselt bmp

Filosofie

Knowledge management / Elias M. Awad ; Hassan M.
Ghaziri. — Upper Saddle River, N.J. : Pearson Education,
2004. — 456 p. — 0–13–122784-X

UHasselt: 658.01 AWAD 2004

Decision support systems and intelligent systems / Efraim
Turban ; Jay E. Aronson ; [medewerker] Narasimha Bolloju. —
7 ed. — Upper Saddle River, N.J. : Prentice Hall, 2001. — 867
p. — 0–13–032723–9

UHasselt: 658.01 TURB 2001

Psychologie

Cognitive unconscious and human rationality / [edit.] Laura
Macchi ; [edit.] Maria Bagassi ; [edit.] Riccardo Viale. —
Cambridge, Mass. : The MIT Press, 2016. — 385 p. —
978–0–262–03408–1

UHasselt: 159.95 MACC 2016

International human resource management : managing people
in a multinational context / Peter J. Dowling ; Denice E.
Welch. — 4 ed. — London : Thomson Learning, 2004. — 333
p. — 1–84480–013-X

UHasselt: 658.013 DOWL 2004

From neuron to brain / John G. Nicholls ; A. Robert Martin ;
Bruce G. Wallace ; Paul A. Fuchs. — 4 ed. — Sunderland,
Mass. : Sinauer, 2001. — 580 p. : ill. — 0–87893–439–1

UHasselt: 612.8 NICH 2001

Psychology of reasoning : theoretical and historical
perspectives / [edit.] Ken Manktelow ; [edit.] Man Cheung
Chung. — Hove : Psychology Press, 2013. — 379 p. —
978–0–415–65401–2

UHasselt: 15 MANK 2013

Epistemologie. Wetenschapstheorie

Knowledge management / Elias M. Awad ; Hassan M.
Ghaziri. — Upper Saddle River, N.J. : Pearson Education,
2004. — 456 p. — 0–13–122784-X

UHasselt: 658.01 AWAD 2004

Decision support systems and intelligent systems / Efraim
Turban ; Jay E. Aronson ; [medewerker] Narasimha Bolloju. —
7 ed. — Upper Saddle River, N.J. : Prentice Hall, 2001. — 867
p. — 0–13–032723–9

UHasselt: 658.01 TURB 2001

Sociologie
The road to serfdom : text and documents / Friedrich August
von Hayek ; [edit.] Bruce Caldwell. — Chicago, Ill. : The
University of Chicago Press, 2007. — 283 p. — (The collected
works ; 2). — 978–0–226–32054–0 ; 978–0–226–32055–7 ;
0–226–32054–5 ; 0–226–32055–3

UHasselt: 330.8 HAYE 2007

Complex surveys : a guide to analysis using R / Thomas
Lumley. — Hoboken, N.J. : Wiley, 2010. — 276 p. — (Wiley
series in survey methodology ; 2010: 3). —
978–0–470–28430–8

UHasselt: 301.085 LUML 2010

Economie
Economics / Daron Acemoglu ; David Laibson. — Boston,
Mass. : Pearson, 2016. — 788 p. : ill. — 978–1–292–07920–2

UHasselt: 33 ACEM 2016

International marketing and export management / Gerald
Albaum ; Edwin Duerr ; Jesper Strandskov. — 5 ed. — Harlow :
Pearson Education, 2005. — 666 p. — 0–273–68634–8 ;
978–0–273–68634–7

UHasselt: 658.88 ALBA 2005

Statistics for business and economics / David R. Anderson ;
Dennis J. Sweeney ; Thomas A. Williams ; Jeffrey D. Camm ;
James J. Cochran. — Boston, Mass. : Cengage Learning,
2007. — 1090 p.

UHasselt: 519.2 ANDE 2015

Business research methods / Boris Blumberg ; Donald R.
Cooper ; Pamela S. Schindler. — 2 ed. — London :
McGraw-Hill, 2008. — 685 p. — Met 1 CD–ROM. —
978–0–07–711745–0

UHasselt: 330.1 BLUM 2008

Basiswerk; CD–ROM

CD–ROM aan de balie

Algemene economie / Bruno De Borger ; André Van Poeck ; Jan
Bouckaert ; Diana De Graeve. — 8 ed. — Antwerpen : De
Boeck, 2013. — 570 p. — Met Praktijkmodule. —
978–90–455–4260–7

UHasselt: 33 DEBO 2013

Fundamenten van boekhouden / Francis Van Caer ; Dirk
Brawers ; Lucien Fastré ; Hans Peeters. — Berchem : De Boeck,
2016. — 79 p. — Met cd-rom(s). — 978–90–455–5599–7

UHasselt: 372.833 VANC 2016

Basiswerk; CD–ROM

CD–ROM aan de balie

Economische topper / Danielle Claus ; Piet Coppieters ; Tim
Heye ; Bernard Lernout. — 4 ed. — Antwerpen : De Boeck,
2008

UHasselt: 372.833 ECON 2011-

3; 5–6



Microeconomics : principles and analysis / Frank A. Cowell. —
Oxford : Oxford University Press, 2006. — 637 p. —
0–19–926777–4 ; 978–0–19–926777–4

UHasselt: 330.104 COWE 2006

Introduction to econometrics / Christopher Dougherty. — 3
ed. — Oxford : Oxford University Press, 2007. — 464 p. —
0–19–928096–7 ; 978–0–19–928096–4

UHasselt: 330.115 DOUG 2007

Foundations of economics / Andrew Gillespie. — Oxford :
Oxford University Press, 2007. — 481 p. : ill. —
978–0–19–929637–8

UHasselt: 33.1 GILL 2007

The road to serfdom : text and documents / Friedrich August
von Hayek ; [edit.] Bruce Caldwell. — Chicago, Ill. : The
University of Chicago Press, 2007. — 283 p. — (The collected
works ; 2). — 978–0–226–32054–0 ; 978–0–226–32055–7 ;
0–226–32054–5 ; 0–226–32055–3

UHasselt: 330.8 HAYE 2007

Economics / Richard Lipsey ; Alec Chrystal. — 13 ed. —
Oxford : Oxford University Press, 2015. — 726 p. —
978–0–19–967683–5

UHasselt: 33 LIPS 2015

The economics of public issues / Roger LeRoy Miller ;
Daniel K. Benjamin ; Douglass C. North. — 16 ed. — Boston,
Mass. : Pearson, 2010. — 238 p. — 978–0–321–66289–7

UHasselt: 338.2 MILL 2010

Economics today / Roger LeRoy Miller. — 15 ed. — Boston,
Mass. : Addison-Wesley, 2010. — 890 p. — (The
Addison-Wesley series in economics ; 2010: 2). —
978–0–321–60105–6

UHasselt: 33.1 MILL 2010

Microeconomics / Michael Parkin. — 9 ed. — Boston, Mass. :
Pearson, 2010. — 486 p. — 978–0–321–61005–8

UHasselt: 330.104 PARK 2010

Microeconomics / Jeffrey M. Perloff. — 7 ed. — Boston,
Mass. : Pearson, 2016. — 800 p. — (Pearson series in
economics ; 2016: 1). — 978–1–292–05653–1

UHasselt: 330.104 PERL 2016

Microeconomics: theory and applications with calculus /
Jeffrey M. Perloff. — Boston, Mass. : Pearson/Addison Wesley,
2008. — 691 p. : ill. — (The Addison-Wesley series in
economics ; 2008: 1). — 978–0–321–46858–1 ;
0–321–46858–9

UHasselt: 330.104 PERL 2008

Microeconomics / Robert S. Pindyck ; Daniel L. Rubinfeld. — 8
ed. — Upper Saddle River, N.J. : Pearson, 2013. — 743 p. —
978–0–13–304170–5

UHasselt: 330.104 PIND 2013

The econosphere : what makes the economy really work, how to
protect it, and maximize your opportunity for financial
prosperity / Craig Thomas. — Upper Saddle River,N.J. :
Pearson Education Inc, 2010. — 169 p. : ill. —
978–0–13–701998–4

UHasselt: 33 THOM 2010

Economische toestand. Economische ontwikkeling

The economics of public issues / Roger LeRoy Miller ;
Daniel K. Benjamin ; Douglass C. North. — 16 ed. — Boston,
Mass. : Pearson, 2010. — 238 p. — 978–0–321–66289–7

UHasselt: 338.2 MILL 2010

Economische betrekkingen. Handel

International marketing and export management / Gerald
Albaum ; Edwin Duerr ; Jesper Strandskov. — 5 ed. — Harlow :
Pearson Education, 2005. — 666 p. — 0–273–68634–8 ;
978–0–273–68634–7

UHasselt: 658.88 ALBA 2005

Wereldeconomie. Ontwikkelingsproblematiek

International marketing and export management / Gerald
Albaum ; Edwin Duerr ; Jesper Strandskov. — 5 ed. — Harlow :
Pearson Education, 2005. — 666 p. — 0–273–68634–8 ;
978–0–273–68634–7

UHasselt: 658.88 ALBA 2005

Recht

Je geld of je leven in de gezondheidszorg / Lieven Annemans. —
Kalmthout : Vanhalewyck, 2016. — 159 p. —
978–94–6131–497–0

UHasselt: 351.84 ANNE 2016

Fusies en overnames : kopen of verkopen van een onderneming
: hoe en tegen welke prijs / Generale Bank [Brussel]. — Zellik :
Roularta Books, 1998. — 189 p. — 90–5466–314–6

UHasselt: 658.147 FUSI 1998

Burgerlijk recht

Fusies en overnames : kopen of verkopen van een onderneming
: hoe en tegen welke prijs / Generale Bank [Brussel]. — Zellik :
Roularta Books, 1998. — 189 p. — 90–5466–314–6

UHasselt: 658.147 FUSI 1998



Handelsrecht. Economisch recht. Financieel
recht. Vennootschapsrecht
Fusies en overnames : kopen of verkopen van een onderneming
: hoe en tegen welke prijs / Generale Bank [Brussel]. — Zellik :
Roularta Books, 1998. — 189 p. — 90–5466–314–6

UHasselt: 658.147 FUSI 1998

Sociaal recht. Arbeidsrecht
Je geld of je leven in de gezondheidszorg / Lieven Annemans. —
Kalmthout : Vanhalewyck, 2016. — 159 p. —
978–94–6131–497–0

UHasselt: 351.84 ANNE 2016

Opvoeding. Onderwijs
Fundamenten van boekhouden / Francis Van Caer ; Dirk
Brawers ; Lucien Fastré ; Hans Peeters. — Berchem : De Boeck,
2016. — 79 p. — Met cd-rom(s). — 978–90–455–5599–7

UHasselt: 372.833 VANC 2016
Basiswerk; CD–ROM
CD–ROM aan de balie

Economische topper / Danielle Claus ; Piet Coppieters ; Tim
Heye ; Bernard Lernout. — 4 ed. — Antwerpen : De Boeck,
2008

UHasselt: 372.833 ECON 2011-
3; 5–6

Didactiek
Fundamenten van boekhouden / Francis Van Caer ; Dirk
Brawers ; Lucien Fastré ; Hans Peeters. — Berchem : De Boeck,
2016. — 79 p. — Met cd-rom(s). — 978–90–455–5599–7

UHasselt: 372.833 VANC 2016
Basiswerk; CD–ROM
CD–ROM aan de balie

Economische topper / Danielle Claus ; Piet Coppieters ; Tim
Heye ; Bernard Lernout. — 4 ed. — Antwerpen : De Boeck,
2008

UHasselt: 372.833 ECON 2011-
3; 5–6

Wiskunde
Statistics for business and economics / David R. Anderson ;
Dennis J. Sweeney ; Thomas A. Williams ; Jeffrey D. Camm ;
James J. Cochran. — Boston, Mass. : Cengage Learning,
2007. — 1090 p.

UHasselt: 519.2 ANDE 2015

Branching processes and their applications / [edit.] Inés M. del
Puerto ; [edit.] Miguel González ; [edit.] Cristina Gutiérrez ;
[edit.] Rodrigo Martı́nez ; [edit.] Carmen Minuesa ;
[edit.] Manuel Molina ; [edit.] Manuel Mota ; [edit.] Alfonso
Ramos. — Cham : Spinger, 2016. — 332 p. — (Lecture notes in
statistics ; 219). — 978–3–319–31639–0

UHasselt: 519.2 DELP 2016

Introduction to econometrics / Christopher Dougherty. — 3
ed. — Oxford : Oxford University Press, 2007. — 464 p. —
0–19–928096–7 ; 978–0–19–928096–4

UHasselt: 330.115 DOUG 2007

Statistical and thermal physics : with computer applications /
Harvey Gould ; Jan Tobochnik. — Princeton, N.J. : Princeton
University Press, 2010. — 511 p. — 978–0–691–13744–5

UHasselt: 536.75 GOUL 2010

Multivariate data analysis / Joseph F. Hair [jr.] ; William C.
Black ; Barry J. Babin ; e.a. — 6 ed. — Upper Saddle River,
N.J. : Pearson, 2006. — 899 p. — 0–13–032929–0

UHasselt: 519.2 HAIR 2006

Business forecasting / John W. Hanke ; Dean W. Wichern. — 8
ed. — Upper Saddle River, N.J. : Pearson Prentice Hall,
2005. — 535 p. — 0–13–122856–0

UHasselt: 658.012 HANK 2005

Introduction to operations research / Frederick S. Hillier ;
Gerald J. Lieberman. — 10 ed. — New York, N.Y. :
McGraw-Hill, 2015. — 1010 p. — 978–1–259–25318–8

UHasselt: 518.5 HILL 2015

The fundamentals of modern statistical genetics / Nan M.
Laird ; Christoph Lange. — New York, N.Y. : Springer,
2011. — 223 p. — (Statistics for biology and health ; 2011:
1). — 978–1–4419–7337–5

UHasselt: 519.2 LAIR 2011

Complex surveys : a guide to analysis using R / Thomas
Lumley. — Hoboken, N.J. : Wiley, 2010. — 276 p. — (Wiley
series in survey methodology ; 2010: 3). —
978–0–470–28430–8

UHasselt: 301.085 LUML 2010

Models for discrete longitudinal data / Geert Molenberghs ;
Geert Verbeke. — New York, N.Y. : Springer, 2005. — 683 p. :
ill. — (Springer series in statistics ; 2005: 2). —
0–387–25144–8 ; 978–1–4419–2043–0

UHasselt: 519.2 MOLE 2005

An introduction to copulas / Roger B. Nelsen. — 2 ed. — New
York, N.Y. : Springer, 2006. — 269 p. — (Springer series in
statistics ; 2006: 3). — 0–387–28659–4 ; 978–0–387–28659–4

UHasselt: 519.2 NELS 2006

Linear mixed models for longitudinal data / Geert Verbeke ;
Geert Molenberghs. — New York, N.Y. : Springer, 2009. — 568
p. : ill. — (Springer series in statistics ; 2009: 3). —
978–1–4419–0299–3

UHasselt: 519.2 VERB 2009

Essentials of probability and statistics for engineers and
scientists / R. Walpole ; R. Myers ; S. Myers ; K. Ye. — Essex :
Pearson, 2014. — 470 p. — 978–1–292–02253–6

UHasselt: 519.2 WALP 2014



Natuurkunde

Atoms, molecules and photons : an introduction to atomic-,
molecular- and quantum-physics / Wolfgang Demtröder. — 2
ed. — Heidelberg : Springer, 2010. — 589 p. : ill. — (Graduate
texts in physics ; 2010: 2). — 978–3–642–10297–4

UHasselt: 539.2 DEMT 2010

Statistical and thermal physics : with computer applications /
Harvey Gould ; Jan Tobochnik. — Princeton, N.J. : Princeton
University Press, 2010. — 511 p. — 978–0–691–13744–5

UHasselt: 536.75 GOUL 2010

Principles of animal physiology / Christopher D. Moyes ;
Patricia M. Schulte. — San Francisco, Calif. :
Pearson/Cummings, 2006. — 734 p. — 0–8053–5351–8

UHasselt: 591.1 MOYE 2006

Principles of animal physiology / Christopher D. Moyes ;
Patricia M. Schulte. — 2 ed. — San Francisco, Calif. :
Pearson/Cummings, 2008. — 754 p. — 978–0–321–51611–4

UHasselt: 591.1 MOYE 2008

Biologie. Biochemie. Biofysica

The fundamentals of modern statistical genetics / Nan M.
Laird ; Christoph Lange. — New York, N.Y. : Springer,
2011. — 223 p. — (Statistics for biology and health ; 2011:
1). — 978–1–4419–7337–5

UHasselt: 519.2 LAIR 2011

Principles of animal physiology / Christopher D. Moyes ;
Patricia M. Schulte. — San Francisco, Calif. :
Pearson/Cummings, 2006. — 734 p. — 0–8053–5351–8

UHasselt: 591.1 MOYE 2006

Principles of animal physiology / Christopher D. Moyes ;
Patricia M. Schulte. — 2 ed. — San Francisco, Calif. :
Pearson/Cummings, 2008. — 754 p. — 978–0–321–51611–4

UHasselt: 591.1 MOYE 2008

From neuron to brain / John G. Nicholls ; A. Robert Martin ;
Bruce G. Wallace ; Paul A. Fuchs. — 4 ed. — Sunderland,
Mass. : Sinauer, 2001. — 580 p. : ill. — 0–87893–439–1

UHasselt: 612.8 NICH 2001

Langman's medical embryology / T.W. Sadler. — 7 ed. —
Baltimore, Md : Williams & Wilkins, 1995. — 460 p. : ill. —
0–683–07489-X

UHasselt: 611.013 SADL 1995

Biology / Eldra P. Solomon ; Linda R. Berg ; Diana W.
Martin. — 7 ed. — Singapore : Thomson Learning, 2005. —
1108 p. — 978–0–534–39247–5

UHasselt: 57 SOLO 2005

Histologie van de mens / Alan Stevens ; James Lowe. —
Houten/Diegem : Bohn Stafleu Van Loghum, 1997. — 408 p. :
ill. — 90–313–2435–3

UHasselt: 611.018 STEV 1997

Dierkunde
Principles of animal physiology / Christopher D. Moyes ;
Patricia M. Schulte. — San Francisco, Calif. :
Pearson/Cummings, 2006. — 734 p. — 0–8053–5351–8

UHasselt: 591.1 MOYE 2006

Principles of animal physiology / Christopher D. Moyes ;
Patricia M. Schulte. — 2 ed. — San Francisco, Calif. :
Pearson/Cummings, 2008. — 754 p. — 978–0–321–51611–4

UHasselt: 591.1 MOYE 2008

From neuron to brain / John G. Nicholls ; A. Robert Martin ;
Bruce G. Wallace ; Paul A. Fuchs. — 4 ed. — Sunderland,
Mass. : Sinauer, 2001. — 580 p. : ill. — 0–87893–439–1

UHasselt: 612.8 NICH 2001

Geneeskunde
Medical physiology: a cellular and molecular approach /
Walter F. Boron ; Emile L. Boulpaep. — Philadelphia, Pa :
Saunders, 2003. — 1319 p. : ill. — 0–7216–3256–4

UHasselt: 612 BORO 2003

Medical physiology: a cellular and molecular approach /
Walter F. Boron ; Emile L. Boulpaep. — Philadelphia, Pa :
Saunders, 2005. — 1319 p. : ill. — 1–4160–2328–3

UHasselt: 612 BORO 2005

Medical physiology : a cellular and molecular approach /
Walter F. Boron ; Emile L. Boulpaep. — 2 ed. — Philadelphia,
Pa : Saunders, 2009. — 1337 p. : ill. — 978–1–4160–3115–4

UHasselt: 612 BORO 2009

Clinical neuroanatomy and neuroscience / M. J. Turlough
Fitzgerald ; Gregory Gruener ; Estomih Mtui. — 5 ed. —
Philadelphia, Pa : Saunders/Elsevier, 2007. — 428 p. : ill. —
1–4160–3445–5 ; 978–1–4160–3445–2

UHasselt: 611 FITZ 2007

Barr's the human nervous system : an anatomical viewpoint /
John A. Kiernan ; [pass. aut.] Murray Llewellyn Barr. — 8
ed. — Philadelphia, Pa : Lippincott Williams & Wilkins,
2005. — 469 p. : ill. — Met CD–ROM. — 0–7817–5154–3

UHasselt: 612.8 KIER 2005
Basiswerk; CD–ROM
CD–ROM aan de balie

The fundamentals of modern statistical genetics / Nan M.
Laird ; Christoph Lange. — New York, N.Y. : Springer,
2011. — 223 p. — (Statistics for biology and health ; 2011:
1). — 978–1–4419–7337–5

UHasselt: 519.2 LAIR 2011



Anatomy & physiology / Elaine N. Marieb. — 3 ed. — San
Francisco, Calif. : Pearson, 2008. — 1048 p. — Met
CD–ROM. — 0–321–48816–4 ; 978–0–321–48816–9

UHasselt: 611 MARI 2008

Basiswerk; CD–ROM

CD–ROM aan de balie

Human anatomy / Elaine N. Marieb ; Jon Mallatt ;
Patricia Brady Wilhelm. — 5 ed. — San Francisco, Calif. :
Pearson / Benjamin Cummings, 2008. — 846 p. : ill. —
0–321–48637–4

UHasselt: 611 MARI 2008

Neuroscience / [edit.] Dale Purves ; [edit.] George J. Augustine ;
[edit.] David Fitzpatrick ; [edit.] William C Hall ;
[edit.] Anthony-Samuel LaMantia ; [edit.] James O.
McNamara ; [edit.] S. Mark Williams. — 4 ed. — Sunderland,
Mass. : Sinauer, 2008. — 857 p. : ill. — Met compact
disc(s). — 978–0–87893–697–7

UHasselt: 612.8 PURV 2008

From neuron to brain / John G. Nicholls ; A. Robert Martin ;
Bruce G. Wallace ; Paul A. Fuchs. — 4 ed. — Sunderland,
Mass. : Sinauer, 2001. — 580 p. : ill. — 0–87893–439–1

UHasselt: 612.8 NICH 2001

The human brain : an introduction to its functional anatomy /
John Nolte. — 4 ed. — St.Louis : Mosby, 1999. — 606 p. :
ill. — 0–8151–8911–7

UHasselt: 611 NOLT 1999

Epidemiology : an introduction / Kenneth J. Rothman. — 2
ed. — Oxford : Oxford University Press, 2012. — 268 p. —
978–0–19–975455–7

UHasselt: 616.036 ROTH 2012

Langman's medical embryology / T.W. Sadler. — 7 ed. —
Baltimore, Md : Williams & Wilkins, 1995. — 460 p. : ill. —
0–683–07489-X

UHasselt: 611.013 SADL 1995

Hole's human anatomy and physiology / David Shier ; Jackie
Butler ; Ricki Lewis. — 9 ed. — Boston, Mass. : McGraw-Hill,
2002. — 1094 p. — 0–07–112266–4

UHasselt: 611 MARI 2002

Human biology / Cecie Starr ; Beverly McMillan. — 6 ed. —
Victoria : Thomson Brooks/Cole, 2005. — 492 p. : ill. — Met
CD–ROM. — 0–534–99783-X

UHasselt: 61 STAR 2005

Basiswerk; CD–ROM

CD–ROM aan de balie

Histologie van de mens / Alan Stevens ; James Lowe. —
Houten/Diegem : Bohn Stafleu Van Loghum, 1997. — 408 p. :
ill. — 90–313–2435–3

UHasselt: 611.018 STEV 1997

Pathologie
Clinical neuroanatomy and neuroscience / M. J. Turlough
Fitzgerald ; Gregory Gruener ; Estomih Mtui. — 5 ed. —
Philadelphia, Pa : Saunders/Elsevier, 2007. — 428 p. : ill. —
1–4160–3445–5 ; 978–1–4160–3445–2

UHasselt: 611 FITZ 2007

The fundamentals of modern statistical genetics / Nan M.
Laird ; Christoph Lange. — New York, N.Y. : Springer,
2011. — 223 p. — (Statistics for biology and health ; 2011:
1). — 978–1–4419–7337–5

UHasselt: 519.2 LAIR 2011

Epidemiology : an introduction / Kenneth J. Rothman. — 2
ed. — Oxford : Oxford University Press, 2012. — 268 p. —
978–0–19–975455–7

UHasselt: 616.036 ROTH 2012

Ingenieurswetenschappen
Manufacturing processes and systems / Phillip F. Ostwald ;
Jairo Muñoz. — 9 ed. — New York : Wiley, 1977. — 782 p. —
0–471–04741–4

UHasselt: 67 OSTW 1977

Bedrijfsorganisatie, incl. ambachten
Strategic market management : global perspectives / David A.
Aaker ; Damien McLoughlin. — 1 ed. — Chichester : Wiley,
2010. — 354 p. — 978–0–470–68975–2

UHasselt: 658.8 AAKE 2010

International marketing and export management / Gerald
Albaum ; Edwin Duerr ; Jesper Strandskov. — 5 ed. — Harlow :
Pearson Education, 2005. — 666 p. — 0–273–68634–8 ;
978–0–273–68634–7

UHasselt: 658.88 ALBA 2005

Marketing : an introduction : international edition / Gary
Armstrong ; Philip Kotler. — 7 ed. — Upper Saddle River,
N.J. : Pearson, 2005. — 581 p. : ill. — 0–13–127312–4

UHasselt: 658.8 ARMS 2005

Knowledge management / Elias M. Awad ; Hassan M.
Ghaziri. — Upper Saddle River, N.J. : Pearson Education,
2004. — 456 p. — 0–13–122784-X

UHasselt: 658.01 AWAD 2004

Operations management : an international perspective / David
Barnes. — London : Thomson Learning, 2008. — 466 p. —
978–1–84480–534–1

UHasselt: 658.5 BARN 2008

Essentials of marketing / Jim Blythe. — 2 ed. — Harlow :
Prentice Hall, 2001. — 287 p. — 0–273–64667–2

UHasselt: 658.8 BLYT 2001



Principles of marketing / Frances Brassington ; Stephen
Pettitt. — 3 ed. — Harlow : Prentice Hall, 2003. — 1136 p. —
0–273–65791–7 ; 978–0–273–65791–0

UHasselt: 658.8 BRAS 2003

Fundamentals of corporate finance / Richard A. Brealey ;
Stewart Myers ; Alan J. Marcus. — 8 ed. — New York, N.Y. :
McGraw-Hill, 2015. — 720 p. : ill. — (The McGraw-Hill/Irwin
series in finance, insurance, and real estate ; 2015: 1). —
978–981–4670–94–4

UHasselt: 658.14 BREA 2015

Marketing research / Alvin C. Burns ; Ronald F. Bush. — 6
ed. — Boston, Mass. : Pearson, 2010. — 695 p. —
978–0–13–713599–8

UHasselt: 658.83 BURN 2010

Fundamenten van boekhouden / Francis Van Caer ; Dirk
Brawers ; Lucien Fastré ; Hans Peeters. — Berchem : De Boeck,
2016. — 79 p. — Met cd-rom(s). — 978–90–455–5599–7

UHasselt: 372.833 VANC 2016
Basiswerk; CD–ROM
CD–ROM aan de balie

The essence of marketing research / Peter M. Chisnall. — New
York : Prentice Hall, 1991. — 211 p. — (The essence of
management series ; 1991: 4). — 0–13–284829–5

UHasselt: 658.83 CHIS 1991

Gebouwd voor de toekomst : hoe bedrijven met visie succesvol
ondernemen / James C. Collins ; Jerry I. Porras. —
Zaltbommel : Thema, Bedrijfswetenschappelijke en Educatieve
Uitgeverij, 2003. — 350 p. — 90–5871–213–3

UHasselt: 658.011 COLL 2003

International business: environments and operations / John D.
Daniels ; Lee H. Radebaugh ; Daniel P. Sullivan. — 11 ed. —
upper saddle river : Pearson Prentice Hall, 2007. — 792 p. :
ill. — 0–13–186942–6

UHasselt: 658.011 DANI 2007

International human resource management : managing people
in a multinational context / Peter J. Dowling ; Denice E.
Welch. — 4 ed. — London : Thomson Learning, 2004. — 333
p. — 1–84480–013-X

UHasselt: 658.013 DOWL 2004

Fusies en overnames : kopen of verkopen van een onderneming
: hoe en tegen welke prijs / Generale Bank [Brussel]. — Zellik :
Roularta Books, 1998. — 189 p. — 90–5466–314–6

UHasselt: 658.147 FUSI 1998

Business forecasting / John W. Hanke ; Dean W. Wichern. — 8
ed. — Upper Saddle River, N.J. : Pearson Prentice Hall,
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