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voorschriften / Horst Gräter ; [vert., bew.] D.J. Boosman. —
Deventer : Kluwer, 1973. — 168 p. — 90–201–0709–7

UHasselt: 629.33 GRAT 1973

Autobahn / Uschi Huber ; [medewerker] Daniel Stemmrich. —
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Gonçalves. — Upper Saddle River, N.J. : Prentice Hall,
1998. — 225 p. — 0–13–106527–0

UHasselt: 658.88 GONC 1998

Service management and marketing : a customer relationship
management approach / Christian Grönroos. — 2 ed. —
Chichester : Wiley, 2000. — 394 p. — 0–471–72034–8

UHasselt: 658.86 GRON 2000

Business marketing / Andrew C. Gross ; Peter M. Banting ;
Lindsay N. Meredith ; David I. Ford. — Boston, Mass. :
Houghton Mifflin, 1993. — 763 p. — 0–395–56083–7

UHasselt: 658.88 GROS 1993

Foundation marketing / Liz Hill ; Terry O'Sullivan. — 3rd
ed. — Harlow : Prentice Hall, 2004. — 465 p. — (Modular
texts in business and economics ; 2004: 1). — 0–273–65532–9

UHasselt: 658.8 HILL 2004

Services marketing management : an international perspective /
Hans Kasper ; Piet van Helsdingen ; Wouter de Vries [jr.]. —
Chichester : John Wiley & Sons, 1999. — 750 p. —
0–471–98490–6

UHasselt: 658.88 KASP 1999

Global marketing / Warren J. Keegan ; Mark C. Green. — 4
ed. — Upper Saddle River, N.J. : Pearson, 2005. — 636 p. —
0–13–196854–8

UHasselt: 658.88 KEEG 2005

Global marketing management / Warren J. Keegan. — 7 ed. —
Upper Saddle River, N.J. : Prentice Hall, 2002. — 617 p. —
(The Prentice-Hall series in marketing ; 2002: 1). —
0–13–061506–4

UHasselt: 658.88 KEEG 2002

Global marketing management / Masaaki Kotabe ; Kristiaan
Helsen. — 2 ed. — New York, N.Y. : John Wiley & Sons,
2001. — 739 p. — 0–471–37289–7

UHasselt: 658.88 KOTA 2001

Marketing management / Philip Kotler ; Kevin Lane Keller. —
12 ed. — Upper Saddle River, N.J. : Pearson Education,
2006. — 120 p. : ill. — 0–13–145757–8

UHasselt: 658.8 KOTL 2006

Principes van marketing / Philip Kotler ; Gary Armstrong ; John
Saunders ; Veronica Wong. — 3 ed. — Amsterdam : Pearson,
2003. — 975 p. — 90–430–0650–5

UHasselt: 658.8 KOTL 2003

Principles of marketing : the European edition / Philip Kotler ;
Gary Armstrong ; John Saunders ; Veronica Wong. — 2 ed. —
London : Prentice-Hall, 1999. — 1031 p. — Met Instructor's
resource manual, 1 CD–ROM. — 0–13–262254–8

UHasselt: 658.8 KOTL 1999

Principles of contemporary marketing / David L. Kurtz. —
Mason, Ohio : Thomson South-Western, 2008. — 664 p. :
ill. — 978–0–324–53650–8 ; 0–324–53650-X

UHasselt: 658.8 KURT 2008

Services marketing : people, technology, strategy / Christopher
Lovelock. — 4 ed. — Upper Saddel River, N.J. : Prentice Hall,
2001. — 717 p. — 0–13–017392–4

UHasselt: 658.88 LOVE 2001

The 86 percent solution : how to succeed in the biggest market
opportunity of the next 50 years / Vijay Mahajan ; Kamini
Banga ; Robert Gunther. — Upper Saddle River, N.J. : Wharton
School Publishing, 2006. — 224 p. — 0–13–148907–0

UHasselt: 658.83 MAHA 2006

Marketing research : an international approach / Marcus J.
Schmidt ; Svend Hollensen. — Harlow : Prentice Hall, 2006. —
613 p. — 978–0–273–64635–8

UHasselt: 658.83 SCHM 2006

Marketing : real people, real decisions / Michael R. Solomon ;
Greg W. Marshall ; Elnora W. Stuart ; Bradley Barnes ;
Vincent-Wayne Mitchell. — Harlow : Prentice Hall, 2009. —
589 p. : ill. — 978–0–273–70880–3

UHasselt: 658.8 SOLO 2009

The marketing plan : a handbook / Marian Burk Wood. —
Upper Saddle River, N.J. : Prentice Hall, 2003. — 202 p. —
0–13–061317–7

UHasselt: 658.8 WOOD 2003


