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Het Stedelijk in de oorlog / [edit.] Gregor Langfeld ;
[edit.] Margriet Schavemaker ; [edit.] Margreeth Soeting. —
Amsterdam : Uitgeverij Bas Lubberhuizen, 2015. — 191 p. :
ill. — Tentoonstelling: Stedelijk Museum [Amsterdam].
2015/02/27 - 2015/05/31. — ISBN 978–90–5937–403–4

UA–CST: MAG–OW–BB 7563

Zonder udc

Fixed-income portfolio analytics : a practical guide to
implementing, monitoring and understanding fixed-income
portfolios / David Jamieson Bolder. — Cham : Springer,
2015. — 544 p. — doi doi:10.1007/978–3–319–12667–8 ;
ISBN 978–3–319–12666–1 ; ISBN 978–3–319–12667–8

UA–CST: V–B–CB

Handbook of research on effective marketing in contemporary
globalism / Bryan Christiansen ; Salih Yildiz ; Emel Yildiz. —
Hershey, Pa : Business Science Reference, 2014. — 463 p. —
(Advances in marketing, customer relationship management,
and e-services (AMCRMES) book series ; 2014: 7). —
ISBN 978–1–4666–6220–9 ; ISBN 978–1–4666–6221–6 ;
ISBN 978–1–4666–6223–0

UA–CST: V–B–CB

Intermediate financial theory / Jean-Pierre Danthine ; John B.
Donaldson. — 3 ed. — Amsterdam : Elsevier, 2015. — 553
p. — ISBN 978–0–12–386549–6

UA–CST: V–B–CB

Financial markets operations management / Keith
Dickinson. — Chichester : Wiley, 2015. — 447 p. —
ISBN 978–1–118–84391–8 ; ISBN 978–1–118–84390–1 ;
ISBN 978–1–118–84389–5

UA–CST: V–B–CB

Entre el spray y la pared / [regie] Pável Valenzuela
Arámburo. — S.l. : Colegio de la Frontera Norte. —
Supplement van: Welcome amigos to Tijuana : grafitti en la
frontera

UA–CST: MAG–MEX–C 2267

Basiswerk; 1 dvd

Marketing in the cyber era : strategies and emerging trends /
Ali Ghorbani. — Hershey, Pa : Business Science Reference,
2014. — 337 p. — (Advances in marketing, customer
relationship management, and e-services (AMCRMES) book
series ; 2014: 5). — ISBN 978–1–4666–4864–7 ;
ISBN 978–1–4666–4865–4 ; ISBN 978–1–4666–4866–1

UA–CST: V–B–CB

Innovations in services marketing and management : strategies
for emerging economies / Anita Goyal. — Hershey, Pa :
Business Science Reference, 2014. — 383 p. — (Advances in
marketing, customer relationship management, and e-services
(AMCRMES) book series ; 2014: 6). —
ISBN 978–1–4666–4671–1 ; ISBN 978–1–4666–4672–8 ;
ISBN 978–1–4666–4673–5

UA–CST: V–B–CB

Accountability, social responsibility and sustainability :
accounting for society and the environment / Rob Gray ;
Carol A. Adams ; Dave Owen. — Harlow : Pearson, 2014. —
339 p. — ISBN 978–0–273–68138–0

UA–CST: V–B–CB

Mens emblematica et humanisme juridique : le cas du Pegma
cum narrationibus philosophicis de Pierre Coustau (1555) /
Valérie Hayaert ; [inl.] Olivier Christin. — Genève : Librairie
Droz S.A., 2008. — 373 p. — (Travaux d'humanisme et
renaissance ; 438). — ISBN 978–2–600–01121–1

UA–CST: MAG–OW–C 21573

Organizations and social networking : utilizing social media to
engage consumers / Eldon Y. Li ; Stanley Loh ; Cain Evans ;
Fabiana Lorenzi. — Hershey, Pa : Business Science Reference,
2013. — 423 p. — (Advances in marketing, customer
relationship management, and e-services (AMCRMES) book
series ; 2013: 2). — ISBN 978–1–4666–4026–9 ;
ISBN 978–1–4666–4027–6 ; ISBN 978–1–4666–4028–3

UA–CST: V–B–CB

Strategic marketing in fragile economic conditions / Irene
Samanta. — Hershey, Pa : Business Science Reference,
2014. — 322 p. — (Advances in marketing, customer
relationship management, and e-services (AMCRMES) book
series ; 2014: 4). — ISBN 978–1–4666–6232–2 ;
ISBN 978–1–4666–6233–9 ; ISBN 978–1–4666–6235–3

UA–CST: V–B–CB

Bruxelles, une lecture de la ville : de l'Europe des marchands à
la capitale de l'Europe / Christian Vandermotten. — Bruxelles :
Editions de l'Université de Bruxelles, 2014. — 233 p. : ill. —
(UB lire : enjeux ; 2014: 1). — ISBN 978–2–8004–1567–3

UA–CST: V–B–CB


